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‘Investigation of the role of media in public life through analysis of talk is now well established. Media, Policy 
and Interaction is a valuable volume that elucidates some aspects of that role in a range of societies using 
methods inspired by ethnomethodology.  It brings together eleven original contributions. Especially enjoyable 
were those from lively younger researchers.’ – Ivan Leudar, Manchester University, UK

’This book, comprised of contributions from a multi-disciplinary team of authors around a common theme of 
public policy and the news providers through which it is mediated, is a useful addition to the literature and 
contains much that will recommend it to students of journalism theory, among other fields.’
 – Peter Anderson, University of Central Lancashire, UK

’This is an important contribution to the growing field of research on language practices in mediated politics. 
Rich in examples and powerful and detailed analyses, the book provides new insights into how politics is 
communicated in various media contexts. Focusing on framing, social categorisations, talk and interaction 
the authors explore the relations between practices on micro level and wider political discourses.’
 – Mats Ekström, Örebro University, Sweden
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